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Task 4 Day 4

Free Local Marketing Tactics

Today is all about getting free local exposure. We'll focus on one local marketing
tactics that drive immediate visibility without spending any money

Why is this important?

By participating in local online groups and connecting with other local
businesses, you can build a local presence and reputation for free

What is the IEE Formula?

When exploring content for Facebook or any other social media, you need to
use the IEE formula and post content that is - Informative, Educational and
Entertaining.

Watch this video about IEE - |IEE Formula

1. Informative — create posts about something that is happening locally in
your area. It must be relevant to the area and to your potential customer
things like, a major event, garden fates, charity walks/runs, local road
works or blocks or any information that could help or assist your local
community.

Example: §  Leyland Electrician Darren Eckton

-~ er 15,2020- O

Look at this Leyland Legend. What a super star #

“Haaris Quereshi was one of hundreds of pupils from 500 schools who
took part in a vlogger competition organised by United Utilities help
reduce blockages and sewer flooding to homes, gardens, rivers, and
beaches.

The year nine pupil at Wellfield High came third winning a voucher
and a cash prize for the school”... See More
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Schoolboy helps to swell Leyland foodbank

A kind-hearted Leyland boy has given up the cash he won in...
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2. Educational - find out what your ideal customer’s interest are and create

educational posts about that. It can be different things for different
people. If your ideal customer is concerned about the environment then
do some fun facts type posts, “Did You Know" type, if they are the type
that would do DIY then some helpful frade advice.

Example:

3 Doctor Electrical Ltd
7 January 13 at 7:32 AM - Q

in this short knowledge video we explain what a shower switch is for
and how to use it properly to save you money

KNOWLEDGE

. Entertaining — a posts that are fun but not offending. There should be an

element where your ideal customer can get involved with the post. A
good element of engagement that has an opportunity for them to like,
ask a question or share the post. The more they engage with the post the
more they will help attract other local people to your page.

Example:

ey Watt & co. Electrical "% Red Top Electrical
ia A E )at 6

ve made a friend today!

Tell me the films you can see in the comments below! ... See More

There's 25 movies.
I'll start with
one IT, your turn.

B EUTHRIHOUCRTS
ANVIORES

Page2

JAMES DEWANE L1 TooLBOX

Helping Electricians Attract and Keep More Customers.



)

Helping Electricians Attract and Keep More Customers.

Stop the Feast or Famine Struegle

Today’s Task

Step 1: Join 3 local Facebook groups using your personal profile and post
helpful tips.

Examples of a Facebook post in local groups:

DMC electrical » Newent Noticeboard
@ Haydon Turner-White » KPRA * Rising contributor - 14 July- @
@ February15,2023-@ L. Safety tip 1

Hello, I've created a video to provide some information about your smoke alarms.

It's not very common knowledge but manufacturers recommend that your smoke alarms should

be replaced every 10 years as the sensors inside will degrade and become less sensitive to smoke.

It's a simple thing to do and you don't need an electrician to do it for you. I've put some amazon 0 o
links below if you want to buy new alarms.

If your alarm looks similar to the one in the video or pictured be... See more
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DMC electrical
13uuly- @

off the powe... See more

Step 2: Join the Nextdoor network.

e Click here -
https://nextdoor.com/login/

Welcome back

Email or mobile number

e Setup your profile page.

Password

Forgot password?

or

& Continue with Google

€?) Continue with Facebook

New here? Join Nextdoor

@ Safety Tip - Regularly Test Your Residual Current Device (RCD) @
"An RCD (Residual Current Device) is a crucial safety device that quickly cuts
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Step 3: Identify Local Businesses for Joint Ventures
e Think of local businesses or tradespeople who complement your services.
Examples: Plumbers, painters, decorators, landscapers, etc.

e Reach out to at least 3 businesses to propose cross-promotion.

Sample Message 1:

Hi [Name],

| was wondering if we could work together to promote each other’s services. For
instance, | can highlight your business on my website or social media, and you
could do the same in return. Let me know if this sounds like something you'd be
interested in—I'd be happy to support your business!

Sample Message 2:

Hi [Name],

| often find customers need both [plumbing/painting/landscaping] and
electrical work done, so | thought it might be great if we teamed up. We could
cross-refer customers and even share each other’s services on social media or
websites. Let me know if you'd be interested in collaborating to help our
customers complete their projects smoothly.

Sample Message 3:

Hi [Name],

Hi, I'm [Your Name], and | specialise in [Your Trade, e.q., electrical services]. I've
found that working together with other skilled tradespeople like [plumbers,
landscapers, carpenters, etc.] often makes projects more efficient for customers
and helps us all grow our businesses.

I'd love to explore ways we can collaborate—whether it's cross-referring clients,
teaming up on projects, or even just sharing insights and recommendations
within our network. If you think we could support each other, I'd be happy to
discuss ideas and find a way to make it beneficial for both of us.

Let's connect and see how we can help each other out!
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Step 4: Draft your Networking pitch.
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